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IMPORTANT STATS AGE & GENDER REGIONS
Sample profile: Internet population 18-64 @ Andalucia 18.2%
Sample size Aragdn 2.8%
18-24 |
5,000 (2019) Asturias 2.1%
5,000 (2018) 25-34 Baleares 2.7%
Cantabria 1.2%
10,000 (Double-base) 35-44 13,1% an b
Methodology: Online panels Castilla y Len "
45-54 12,4% Castilla La Mancha 4.3%
Panel partners used o S Cataluia 6 2%
Kantar Profiles, NetQuest, Toluna Extremadura 2.2%
Data Collection Period: 27/06/2019 - 12/07/2019 @ Galicia 5:3%
C. Madrid 15.0%
Language(s): Spanish 18-24 m orcia 399,
Internet penetration: 85% 25-34 9 5% Navarra 1.4%
Size of the internet population 18-64* C. Valenciana 10.4%
N ' popHEt 35-44
27,322,000 Pais Vasco 4 6%
Size of the total population 18-64° 45-54 12,3% La Rioja 0.7%
2012000 s5-64
! Souwrca: hitpsAdats worldbank orgindicalter I T NET USER 25
* Bource: EGM 1° accumulated wave 2018, People 18-64 intemet users | | v F [ CPoA MO F
fast month

? Bource; EGM 1°
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